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Marketing basics 
apply to online 
and offline world

Online marketing initia-
tives can be a complicat-
ed and sometimes daunt-
ing proposition. Some 

may even argue that it is a science 
that requires some sort of degree. Af-
ter all, you need to know and under-
stand things like affiliate marketing, 
pay-per-click campaigns, ad sense, 
link exchanges, banner advertising, 
search engine optimization, HTML 
coding, and on and on.  Today every-
one is talking about online social me-
dia strategies. Who knows what they 
are going to come up with tomor-
row? – technology is always evolving 
and with this evolution come new 
ways for business to capitalize.

So where does that leave the small 
business owner and entrepreneur? 
– the person whose forte is running a 
business and selling and marketing 
its services. The person who has built 
a strong business acumen and is on 
the frontlines every day separating 
what works in the real world versus 
the latest theory.  

Well, I think it leaves them in the 
best position of all in terms of capi-
talizing on the powerful and break-
through tools that the internet pro-
vides. If only the typical entrepre-
neur could realize this.  

It’s amazing to me how many 
smart businesspeople throw every-
thing they know about business-
building and marketing out the win-
dow when trying to implement their 
online strategies.  

For some reason when experi-
enced, successful businesspeople 
decide they need to market online, 
they perceive the internet as some 
sort of disconnected thing and not 
part of their current sphere of busi-
ness or marketing experience. They 
fail to realize that the internet and all 
the e-tools that come with it are just 
that, tools. Yes, they are powerful and 
in some cases business transforming 
tools, but they are still just “tools”.  

In my experience, when an in-
ternet initiative fails it is usually be-
cause the business owner, in many 
cases, gives away control to internet 
experts who have educated them-
selves in a particular area of the in-
ternet, but not in the field of mar-
keting or advertising – they may 
specialize in pay-per-click or how to 
update your site for search engine 
optimization, but have no advertis-
ing or marketing savvy or experi-
ence.

So how do you take control and 
confidently manage your internet ef-
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Receptionist answered calls • voicemail • mail forwarding 
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forts? How do you keep a level head 
and keep your eye on the marketing 
ball when implementing your online 
strategies? Simple. Keep the basics in 
mind and let them be your founda-
tion for whatever online tools and 
strategies you are implementing.

Use these basic strategies:
Have an objective. If you don’t 

know specifically what you are try-
ing to do, it will be very difficult to 
design an effective online program.

Understand your customer. Pro-
file your ideal client and focus all ef-
forts on them. Who is your ideal cli-
ent?  Where are they? How do they 
think? What are their online habits?  
How do they surf the ‘net? What in-
terests them? What do they buy?  

Articulate your uniqueness. In or-
der to succeed online or off, it is criti-
cal that you create and sustain a com-
petitive advantage. You must be able 
to answer the question: why should 
someone do business with you ver-
sus all other choices available? 

Synergize. It’s not that one form 
of online marketing is better than the 
other.  They all work but they just do 
different things, you want them to 
all work together and with whatev-
er you are doing off-line so that the 
whole becomes greater than the sum 

of its individual parts.
Experiment. Test different things 

against what you are currently doing.  
One landing page versus another, 
one headline against another, offer 
against offer, copy against copy, bo-
nus against bonus, guarantee against 
guarantee, and script against script.  
Change one element at a time, deter-
mine what’s working and do it some 
more.

Yes, marketing online can be a 
complex task, but it doesn’t have to 
be. Realize that you are the expert 
when it comes to marketing your 
business. When using the wonderful 
online tools available, be in charge of 
your implementation team, manage 
its direction and don’t forget about 
the basics of business, marketing and 
strategy.

Robert Ciccone is the president and founder 
of Success Unlimited Sales and Marketing 
Group (www.susmg.com). He is also the 
creator of the Marketing for Profit Pro-
gram, a three-part results program that 
provides the marketing systems, tools and 
ongoing support to help participants effec-
tively build, manage and operate a profitable 
business (www.susmg.com/MarketingFor-
Profit). Robert can be reached at 604- 535-
2111 or rob@susmg.com. 
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The all-new OKI ES3640 business workstation offers 
outstanding colour image quality, unmatched reliability. 

Colour copies only 5¢ per page. $14,995

Available at Vancouver’s best office values:

14 W. 7th Avenue (at Ontario). Vancouver, BC.

More than 10,000 sq. ft. of new and used desks, chairs, file cabinets, boardroom tables, panel 
systems, bookcases, whiteboards, personnel lockers, storage cabinets and folding-leg tables. Also 
copiers, faxes, printers with full service contracts. We sell, rent or lease.

604-681-4800

• Network printing capable. 
• Integrated Fiery.
• Full colour printing at 36 CPM.
• Scanning feature allows creation of 

electronic files.
• Single pass  printer handles card stock 

(up to 150 lb.).
• Full finishing, including booklet, folding, 

3-hole punch & stapling.
• Can print on sheets up to 12.9” wide by 

47” long (full bleed).
• Full 3-year onsite warranty
• Total support from authorized provider.
• Toll-free technical assistance 24/7/365. 
• 5¢ per page based on 8.5” x 11” 

standard coverage per colour.

OKI 3530 MFP

Full colour, 1200 x 600 dpi. Prints 16 
ppm in colour mode and 20 ppm in 
mono mode. It also prints, copies, 
faxes and scans to PC network or 
email.

$995

OKI 5510n MFP

Full colour, 1200 x 1600 dpi. Prints 16 
ppm in colour mode and 20 ppm in 
mono mode. It also prints and scans to 
PC network or email.

$895

OKI B4545 MFP

Prints 21 ppm as mono printer. It also 
copies, faxes and scans to PC network 
or email. (Duplex tray & large 
capacity tray available for an 
additional $500.)

$750WARNING—WARNING—WARNING
DON’T HIRE ANOTHER PERSON until you read this highly acclaimed report on the hiring 
secrets of America’s best-managed companies—The 7 Costliest Hiring Blunders & How To Avoid 
Them. Here’s just a partial list of little known but proven strategies revealed inside: How to 
implement a foolproof talent selection system that takes all the guesswork out of picking A-players;
How to avoid being fooled by people who perform much better in the interview than they do in the 
job; Why most companies’ hiring practices produce a corporate culture of mediocrity and how you 
can ENSURE personal accountability instead; Why using “gut instinct” is a very costly blunder and 
how you can “stack the deck” heavily in your favor by taking one simple precaution that the “herd” 
neglects to take; How the most profitable companies keep their employees fully engaged and 
performing at their peak; The most effective and least costly way to garner employee loyalty; How to 
eradicate workplace conflict and strengthen relationships with your customers in the process. This 
easy-to-read report is the ultimate blueprint for building a highly successful business.

REQUEST A FREE POSTAGE PAID HARD COPY at 
www.freehiringreport.com & you’ll pick a winner every time!




